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ESI Nutrition is evolving to become Laita Nutrition

About two years ago, Laita launched ESI Nutrition to bring all its health and nutrition activities under a single banner
in an effort to create synergies between existing structures and to simplify communication. “This new division was
established with the ambition to grow global awareness around the new ‘brand’ and its premium ready-to-market
nutrition-oriented offerings. With streamlined processes, a dedicated team, and some enhanced marketing
efforts, over two years we were able to increase ESI Nutrition’s visibility tremendously”, reveals Mathieu Lucot,
Marketing Manager at Laita Nutrition.

Nutrition is one of Laita’s 4 main markets. Today, in order to take its nutrition business to the next level, the
company decided to change the banner associated with this market and call it ‘Laita Nutrition’. It will simplify
communication, enhance visibility, and strengthen its position as a global B to B leader in the highly demanding
market of medical, infant, and adult diet nutrition. “This change stems from the will to strengthen our brand as a
leader in designing and supplying high quality, ready-to-use, bespoke nutritional solutions with our customers’
branding, for all areas of the health and nutrition market”, explains Mathieu Lucot. “We are committed to
supporting brands and helping them gain an edge in these highly demanding markets, not only with our products
but also by providing one-on-one support to set them apart from the competition and achieve a reduced time-to-
market for their latest products”, he adds.

The new logo will combine the composition and colors of ESI Nutrition with the name and font of the original
Laita logo, as shown below; thus, ensuring continuity and building upon ESI Nutrition’s acquired brand

esi - laita

Utrition nutrltlon

recognition.

The company plans to progressively roll out this new identity to all materials, both print and digital. “We are really
excited about this evolution which represent a strategic milestone in our efforts to better support nutrition brands

in their new developments”, comments Mathieu Lucot.

Feel free to get in touch if you wish to learn more about Laita Nutrition and its full spectrum of nutrition-oriented
solutions for market segments such as infant nutrition, clinical nutrition, healthy aging, etc.
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ABOUT LAITA NUTRITION

Belonging to the French company Laita, Laita Nutrition specializes in the development, industrialization and
manufacturing of ready-to-market high-end nutritional products for its clients in the B to B sector. Thanks to
cutting-edge industrial tools, Laita Nutrition can manufacture very specific products, in both powder and liquid
forms for all nutrition markets. Combining a deep knowledge of dairy processing and 30+ years of experience in
health and nutrition markets, Laita Nutrition offers individualized support to their customers; giving them access
to a dedicated team of experts continuously working on developing solutions tailored to the specific needs and
requirements of each of them.

ABOUT LAITA

Mother company Laita is one of the top 10 dairy cooperatives in Europe and oversees the entire milk collection
process from local dairy farms, all located in Western France. No farm is more than 100 kilometers (= 62 miles)
away from the plant that processes their milk, therefore ensuring the highest levels of traceability. Thanks to this
tight control over the entire value chain, from field to fork, Laita Nutrition can provide its customers with the
highest quality, most natural and safest ingredients possible. In turn, customers can offer a diversified, responsible
and healthy nutrition that end-consumers can fully trust.

As a sign of their ongoing commitment to product excellence, sustainability, and corporate responsibility, Laita
Nutrition is now implementing new corporate initiative: ‘Passion du Lait® (Passion for Milk).

Laita’s activities:

- Consumer products - Health & Nutrition
- Drydairy Ingredients - Animal Feed

Laita key figures:

- 2,670 milk producers

- 1.5 billion liters (= 400 million gallons) of milk collected annually

- 1.4 billion € in revenue

- Customers in over 100 countries

- 100000 MT (= 220.5 million Ibs) dairy ingredients produced / year

- 4 high-performance industrial facilities specialized in drying, extrusion, membrane separation,
fermentation, and dry blending

- 1 high-performance industrial facility specialized in aseptic filling for ready-to-feed products

- 2 applications labs + 2 pilot plants

For further information, visit http://www.laita-nutrition.com and http://www.laita.com/en/
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